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Abstract
The communication and dissemination of the RUMBLE results is of paramount importance for
the project in order to create and maintain public interest and awareness about the RUMBLE
progress, activities, news and significant results. To that end, the RUBLE website accompanied
with the corresponding social media groups were developed during the first months of the
project as a central element of RUMBLES’s communication and dissemination activities, in
order to maximize its impact and trigger effects across the project’s entire range of target
audiences.
The current deliverable provides a brief reporting of the project website and social media
groups carefully developed for the needs of the project, during the first months of its lifetime,
acting as a 24/7 beacon of the project’s activities, progress and news. It is worth noting that the
RUMBLE website and social media groups will remain continuously updated during the entire
project lifetime.
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Introduction
In the frame of all H2020 projects, in order to ensure the wide use and dissemination of the
knowledge generated, it is crucial to promote the scientific developments and to maximize the
impact and their effect on targeted groups in the market as well as on the public audience.
Communicating research results can effectively accelerate research and technical developments,
enhance their corresponding maturity/readiness level (TRL), overpass boundaries beyond the
current state of the art or even create new research horizon lines and future emerging trends.
Moreover, the benefits of a well-planned communication strategy can be even traced on internal
peers. The RUMBLE consortium may be strongly benefited by the diffusion of its innovations
by drawing the attention of investors, funding bodies or even attract potential partners, talented
students/scientists who can join the partner institutes or collaborate with them. Also, their
reputation and visibility at local, national and international level may be enhanced, thus the
demand for their products and services may be augmented.
All the previously mentioned considerations contribute to the European “Innovation Union”
profile while they also account for public spending, by providing strong proof that collaborative
research add values by:
o
o
o

showing the way European collaboration has achieved more than would have otherwise
been possible;
showing the relevance between the outcomes and our daily life;
making better use of the results

Following these consideration, the present deliverable D7.2 describes the tools developed for
supporting the projects identity, detectability (by the public audience) and existence by
promoting the dissemination strategy throughout the project. These tools are:



the project’s public website
the project’s social media pages

Based on the above, and as part of the activities of WP7, a dedicated RUMBLE website and the
social media groups were developed during the first months of the project providing generic as
well as more in-depth information on the project’s objectives and activities. The current
document presents and discusses these activities.
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Objectives of the deliverable
The current document aims at reporting about the actions realized towards the principal
objectives of WP7 which are the effective, sustainable and broad dissemination of the RUMBLE
main activities, achievements and results to the wider European scientific community and the
general public.
In an attempt to identify and gain as many RUMBLE “followers” as possible, as well as to create
and maintain public awareness and interest about this project, a set of public communication
and dissemination tools has been developed. A conceptual design was realized prior to the
development of each of the material presented in this report. To this end, special considerations
were taken during the website development, in order to ensure that it would be able to contain
all the necessary information, while not risking to lose, but rather to engage the visitors’
interest.
Moreover, the social media groups were considered so as to create and maintain a modern,
daily and direct communication between the project and the targeted audience. Consequently,
the main objective was to create the necessary conditions to create the targeted audience and
expand it accordingly.
Consequently, the purpose of this deliverable is to report on the production of the aforesaid
tools and thus materialize the delivery of D7.2 Public website and Social Media groups.

This document reflects only the authors’ view and the Commission
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1 Public Website
The RUMBLE website can be accessed through https://rumble-project.eu and it is intended to
act as a 24/7 beacon of the project’s scope and activities.
The public website has been created based on the RUMBLE “visual identity”. Its main objective
is to raise public awareness about the project, its objectives, challenges, and expected results.
Additionally, it will be regularly updated with the main progress of each Work Package and
also with the results and achievements of the RUMBLE Consortium.
The RUMBLE public website has been designed according to “EU project Websites – Best
Practice Guidelines (August 2009)”. The official registration of the domain name is:
https://rumble-project.eu/cs/. EASN-TIS have been appointed to provide technical support in
the hosting, development, maintenance and support of the RUMBLE public website. The design
and structure of the RUMBLE public website is considered to satisfy the global communication
strategy of the project.
The RUMBLE public website was designed by EASN-TIS, during the first three (3) months of
the project lifetime. During this period, a one-page description was available at the reserved
domain https://rumble-project.eu/cs/. After the establishment of the public website, an internal
evaluation and approval followed among the Consortium members and finally, the RUMBLE
website became publicly available within April 2018.
The project website is crucial to the dissemination objectives of the project; the internet is an
efficient and widely used media of communication and thus it is one of the most important
dedicated dissemination tools. The website acts as a continuous informative repository on the
concept, objectives and structure of the project, while it will be constantly updated on the latest
progress activities, meetings, news, presentations, etc.
Every section of the website, including the graphics used, the background colors and almost
every tab were based on the basic visual identity of the RUMBLE project which is the logo itself
(Figure 1).
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Figure 1: The RUMBLE project logo
The logo consists of three basic colors, dark blue, light cyan and white. Based on that color
pallet, the public website was constructed accordingly.
To guarantee that the project website will be exploited at its maximum as a centralized,
reference information point for all project activities, and to ensure a grand number of followers
and users, a conceptual design was initially determined to summarize the messages that should
be communicated through the RUMBLE website.
In what follows the different sections of the RUMBLE public website are briefly described.

1.1 Homepage
The most important section of any website is probably the “Homepage”. It is the first
interaction with the visitor, the first impression. It is therefore necessary to ensure that the
user’s interest will be engaged to the contents of the website and that they would want to search
for more information across the rest of the website.
This is the first page that a user will view when visiting the website. Therefore it needs to:



Contain sufficient information so as to allow the visitors to understand quickly the
focus of this website, so that they may easily determine whether it is of their interest;
Not be overloaded with data, as this could appear exhausting and confusing to the
average visitor as well as may increase considerably the time required for loading the
website.

The homepage of the RUMBLE project (Figure 2) includes general information about the project
and the involved partners, and informs the visitor that the project is funded by the European
Commission. The aim of the homepage is to introduce the visitor to the RUMBLE project and
attract his/her attention.
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
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Figure 2: The RUMBLE website Home page
This document reflects only the authors’ view and the Commission
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Additionally, the Homepage includes a slider which aims at making the website more attractive
to the visitor. The 2 images of the slider provide an overview of the project’s scope. The slider
will be frequently updated with other pictures and/or videos related to the project research
activities. The first image contains information about the project in general terms: “sonic boom
prediction capabilities”- “sonic boom interaction with humans” and “evidence and proof for
new regulations”. The representation of the project’s main ideas is conducted in a direct and
understandable manner in order to give the website user what the project is about. The second
slider consists of an image of a supersonic airplane flying over a small city which signifies the
purpose of the existence of the RUMBLE project: study the low level sonic boom and it’s
interaction with human. Additionally, in the background of every section of the website there is
also a world map with an airplane over the shadow of a city which supports the concept of the
project.
Following the consideration described above, as seen in Figure 2, the homepage of the RUMBLE
website includes only brief and to-the-point information. Furthermore, a link to the progress
section of the website is provided. Finally, a Latest News section is included which
automatically reads the two latest news of the project, as these are posted in the related section.

1.2 Main Menu
The “Main Menu” (Figure 3) appears at the top of the webpage and quickly attracts the user’s
focus. From there, the user needs to easily and rapidly determine his information of interest so
as to select the respective menu item and start exploring the website. The RUMBLE website
Main Menu is being composed of the following items:






Home
Project
Consortium
Dissemination
Media

Figure 3: The RUMBLE website Main Menu
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It also provides the window for logging-in the RUMBLE private area, the mailing list and links
to the RUMBLE social media groups (LinkedIn, Facebook, Twitter and YouTube).

1.3 Bottom Side Menu
The “Bottom side menu” (Figure 4), which appears in the footer of all web pages, provides
information not directly related to the objectives of the project. The bottom side menu informs
the user about the funding source and provides the option of being subscribed to the mailing
list of the RUMBLE project. Finally, the Imprint and the Disclaimer can be found at the same
menu.

Figure 4: The RUMBLE public website bottom side menu

1.4 The Project Tab
This section includes the main information about the project and is directed to those who wish
to understand the RUMBLE concept, its objectives, challenges and expected results. By clicking
on the “Project” tab a user can easily explore the project’s work breakdown structure and its
individual WPs. Thus, the project can easily be understood by every user who wishes to see the
partners’ roles and how the objectives will be accomplished.
When the user hovers on the top menu on 'Project' the list showed in Figure 5 appears.

This document reflects only the authors’ view and the Commission
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Figure 5: The RUMBLE project website - Project tab
The RUMBLE 'Project Overview' (Figure 6) section provides in brief the project’s main
elements and general information about the project.

Figure 6: RUMBLE project- Project Overview
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
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The “Problem Statement and Objectives” section (Figure 7) briefly summarizes the problem
that RUMBLE deals with, the challenges associated with this problem as well as the ambitious
high-level goals and objectives set by the RUMBLE Consortium in a non-scientific/non-technical
easy-to-understand language. It is divided into two sections, the Problem Statement in which
the problem that created the need for research is described and the Objectives in which the
goals are described.

Figure 7: RUMBLE project- Problem Statement and Objectives sections
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
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The ”Activities” page (Figure 8) briefly describes the processes and the structure of the work to
be performed in the scope of the RUMBLE project, as well as the interconnections amongst the
various Work Packages.

Figure 8: RUMBLE project- Activities section
Meanwhile, right next to the activities chart, the option of opening each individual WP section
is granted. This way, more details are provided to the user concerning each WP objectives,
workflow and interaction between the partners. In Figure 9, the WP1 section is presented.

This document reflects only the authors’ view and the Commission
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Figure 9: RUMBLE project - WP1 section
The “Expected Impact” section describes shortly the outcome and its effect on several sectors
(societal, environmental and economic). (Figure 10)

Figure 10: RUMBLE project website - Expected Impact section
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
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In the “Progress and Latest Results” section, a timeline is presented in which all the news and
the results of the RUMBLE project are described by clicking on them (Figure 11).

Figure 11: RUMBLE project website – Progress view section
Finally, there is the “Public Deliverables” section which will be updated with the
corresponding material upon availability.

1.5 The Consortium Tab
When the user clicks on the “Consortium” tab, Figure 12 appears. By clicking on each logo, the
respective partner profile page appears and the following information for each partner becomes
available:
 Title and logo in larger size
 Company Profile
 Role in RUMBLE
 A link to the respective entity’s official website
 a Google map presenting in a graphical way the location of the respective partner
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
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Figure 12: RUMBLE project website – Consortium section
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1.6 The Dissemination Activities Tab
A lot of information is also provided about the disseminated activities of the RUMBLE project
by clicking on the corresponding tab (Figure 13).

Figure 13: RUMBLE project website – Dissemination tab
Herein, the sub-sections are:







Scientific Publications
Conference Presentations
Articles in Press
Newsletters
Web Based Publications
Workshops

All sections will be constantly updated presenting the consortium’s performed dissemination
activities as soon as there is material available for them (e.g. Scientific Publications – Figure 14).

This document reflects only the authors’ view and the Commission
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Figure 14: RUMBLE project website – Scientific Publications section

1.7 Media Tab
When the user hovers on the top menu on “Media”, Figure 15 appears namely News and
Downloads.

Figure 15: RUMBLE project website – Media tab
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
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The “News” section of the website includes announcements for future or performed RUMBLErelated events, such as RUMBLE meetings, performed dissemination activities, etc. Thus the
user is redirected to the Latest News section (Figure 16).

Figure 16: RUMBLE project website – Latest News section
The “Downloads” page (Figure 17) will include RUMBLE - related material available for
download (e.g., the RUMBLE project logo, poster, leaflet, etc.).

Figure 17: RUMBLE project website – The Downloads section
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
©Copyright - RUMBLE Consortium

22

D7.2 - Public website and Social Media groups
Version 1.0

1.8 Evaluation of the impact achieved through the project’s
public website
In order to evaluate the dissemination strategy followed through the project’s public website
specific Key Performance Indicators (KPIs) will be used. These KPIs will be mainly measured
through the information collected by the website’s Google analytics.
Google analytics reports on the traffic of the website and can also show traffic only for specific
parts of the site (e.g. monitor the traffic of a webpage for a RUMBLE project workshop).
Additional data will be collected through Google Analytics about the user engagement,
measuring the time a user spends navigating within the website.
Moreover, Google analytics identifies the location of a visitor through his/her IP address and
reports on the geographic coverage of the website. The above statistic data can be very useful in
measuring the success of the dissemination plan and redesign some of its parts if necessary.
Therefore, specific analytical tools – such as Google Analytics – and on-page and off-page
Search Engine Optimisation (SEO) will be used to monitor and improve, if needed, the overall
website’s efficiency. The website is expected to rank among the Top 10 / Top 3 Search Engine
Results Page (SERP) using the following 3 predefined key expressions; RUMBLE project;
“simulation-based approaches for sonic boom levels”; “interaction of sonic boom with human”.
Finally, the RUMBLE website will use Google Analytics to monitor the number of visitors and
visitors’ engagement as well. Other data collected on the project website will be the following:
duration of visits, most visited pages, traffic sources, time spent on the website, referral traffic
and geographical distribution of the visits.

This document reflects only the authors’ view and the Commission
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2 Social Media
The use of social media by the entire population consist a modern and direct method of
communication and interaction between people. A YouΤube channel along with Facebook,
LinkedIn and the Twitter groups comprises the most popular ways and means for interactive
communication and they are used by a variety of people from children to elderly and from
simple people to prime ministers, organizations etc.
Considering the above, the RUMBLE Consortium decided to establish a social media presence
in order to share the projects outcomes and latest news in a direct, simple and interactive way.
In the following sections of the present document, information about the RUMBLE social media
is presented. In each and every of them basic information about the project are offered to the
user as well as the option to be redirected to the RUMBLE project website.

2.1 Facebook
Facebook is among the most known social media created in 2004. Since then, millions of people
have their accounts and follow up pages. The RUMBLE project has its own Facebook page in
which all the project news are described with respect to the partners intellectual property rights.
In the following Figure 18, the Facebook page of the RUMBLE project is presented.
RUMBLE
Facebook
page
can
be
accessed
https://www.facebook.com/RUMBLE.Project/.

through

the

following

link:
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Figure 18: The Facebook page of the RUMBLE H2020 project

2.2 LinkedIn
RUMBLE project is also part of the LinkedIn community as there is a LinkedIn page within the
EASN-TIS LinkedIn account. Herein, the project’s news is updated (Figure 19) as well in order
to obtain the interest of specific target groups having accounts in the LinkedIn.
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Figure 19: The RUMBLE project LinkedIn page
RUMBLE
LinkedIn
page
can
be
accessed
https://www.linkedin.com/groups/8651360/profile .

through

the

following

link:

2.3 Twitter
Twitter is a social media in which the users can exchange short messages called “tweets”
accompanied by some interactive material such as images, small videos, sounds or gifs. The
RUMBLE project is also present in that social media with its own twitter account which
“tweets” the projects latest news from minor to major, increasing on the other hand the public’s
interest about the project. (Figure 20)
This document reflects only the authors’ view and the Commission
is not responsible for any use that may be made of the information it contains.
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Figure 20: The RUMBLE project twitter page
RUMBLE Twitter page can be accessed through the following link:
https://twitter.com/RUMBLE_H2020

2.4 YouTube
A YouTube channel was also set-up in order to enlarge the potential impact and the target
audiences the RUMBLE project addresses. In Figure 21 the YouTube channel of the project is
presented. In this channel, the videos concerning the project will be uploaded after the
RUMBLE Consortium approval.
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Figure 21: The RUMBLE project YouTube channel
For more information, please visit: https://www.youtube.com/channel/UCb1B7QI1pUaf9jJphlgcEg?view_as=subscriber .
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3 Conclusion
The current document aimed at providing a brief presentation of the RUMBLE website and
social media which were developed during the first months of the project, in order to facilitate
the overall project visual identity.
The project website was developed taking under consideration the importance of attracting and
engaging the visitor’s interest. All the above were designed in an attractive manner, following
the project’s logo which will be described in detail in Deliverable 7.1 “Initial Communication
Pack of the RUMBLE project”, and having due regard to the audiences that these messages are
being targeted at, caring to use an easily-comprehensive language. It should also be mentioned
that the project website will be continuously updated with the project’s activities, i.e. news,
dissemination activities and progress.
Finally, the RUMBLE project is having the newest communication-with-public-audiences tools,
the most known social media, namely Facebook, LinkedIn, Twitter and YouTube channel. The
social media pages will be constantly updated with the project’s latest news and will redirect
the users to the public website. In this way, the project’s visibility will be enhanced and
increased public awareness will be achieved.
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This document has been produced under the EC Horizon 2020 Grant Agreement 769896. This
document and its content remain the property of the beneficiaries of the RUMBLE Consortium
and may not be distributed or reproduced without the written approval of the RUMBLE
Coordinator.
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